
Do it for the

‘GRAM
Instagramming your library

KATI SCHALLER
Associate Professor, Education & Instruction Librarian
McIntyre Library



#aboutme
• Graphic Artist husband was a beta tester for IG 

when it first being developed as a mobile 
art/photography app

• Involved with photo editing groups on IG like 
“United by Edit.”

• Use IG for personal use, for work, and have helped 
friends set up business accounts linked to other 
social media

• We are librarians, we need to know about this 
stuff, even if we don’t use it!

• I have teenagers



#aboutyou

?
• Why are you here today?

• Tell me a bit about your library and social 
media presence?

• What do you want to take away from this 
session?



what is #instagram?

• Free online photo-sharing app and social networking 
platform

• Edit and upload photos and short videos

• Tool for individuals, but also for businesses

• Users add caption to posts and use hashtags and location-
based geotags to index posts and make them searchable by 
other users within the app. 

• Posts  appear on followers' Instagram feeds and can also be 
viewed by the public when tagged using hashtags or 
geotags. (Users also have the option of making their profile 
private so that only their followers can view their posts.)



what is #instagram?

• Like, comment on and bookmark others' posts

• Send private messages via Instagram Direct Message (DM)

• Photos can be shared on one or several other social media 
sites with a single click

• Free business accounts promote brands and products

• According to Instagram's website, more than 1 million 
advertisers worldwide use Instagram

• Provides a wide range of digital filters that can be applied to 
users' photos.



#why should my library do this?



#why use IG?

• Librarians should be aware of all means of knowledge/information acquisition, 
although “to date, no research has been able to convincingly unveil a causal 
relationship between the usage of specific social networks sites and the acquisition 
of current affairs knowledge.” (Boukes 2019)

• Aesthetics of the IG platform draw users in and keep them engaged for longer 
periods of time.

• Attract new patrons and turn regular users into advocates

• Not just about posting pretty pictures, it’s about COMMUNITY ENGAGEMENT!

• Tell the story of your organization and your patrons!



#why use IG?
• Determine if you want this to be one way communication (announcements only) or 

an open dialog with your customers

• Instant dialog informs what your library may be missing

• Another forum to answer customer questions 

• Learn what your clients love and what matters to them, this can

• Shape ideas for programming or events

• Assist with funding allocations

See http://www.ala.org/advocacy/intfreedom/socialmediaguidelines

http://www.ala.org/advocacy/intfreedom/socialmediaguidelines


#business vs #personal accounts

If your library already has a Facebook account, 
which should be a business account now, you can 
easily link your new (or old) IG accounts.

Business accounts allow for…

• Adding your contact information

• Using “quick replies” when people DM you

• Selling things (Friends groups, etc.) – does your library have 
Swag?

• Viewing your insights (analytics)



#hashtags
Not feeling creative? Just google “best library instagrams
to follow” or “funny library captions on Instagram”

#BOOKSTAGRAM

#BOOKSHELFPORN

#SHELFIE

#BOOKHAUL

#READER

#LIBRARIESOFINSTAGRAM

#LIBRARIANPROBLEMS

#THROWBACKTHURSDAY

#BOOKFACEFRIDAY

#LIBRARYLOVE

#LETMELIBRARIANTHATFORYOU

#LIBRARYLIFE



#hashtags
Not just cute and silly, these bring your 
account visitors and followers!

• Don’t just create hashtags, follow them as well. The more things/people you 
follow, the more your account will be seen by others.

• Common IG courtesy is to follow back other businesses, libraries and people who 
follow you. 

• TIP:  save a note in your phone of hashtags and copy/paste them into your posts to 
save time!

• TIP:  Use the “Repost” app to repost from other libraries/people/businesses…this is 
often flattering and drives up views and likes!





#setup

• Name your account 

• Make sure picture fits in the circle (110x110 pixels). Do NOT put 
your logo as your avatar if it doesn’t fit or is blurry. 
(Ours isn’t even right!)

• Who, what, why and where - make your bio count! Studies say 
you get 3-6 seconds to make an impression!

• You only get to put one link in your bio 

• You can now add hashtags to your bio!



• When people follow you, follow them back.

• Follow other accounts that are relevant to your organization or 
community. 

• When you post images, tag specific Instagram users who are relevant 
to, or represented in, your image. 

• If users comment on your posts, at the very least, like their comment. 

• Reply to all comments that warrant a response. 

• Pay attention to the Instagram accounts you follow and comment and 
like other people’s posts. 

• Instagram is all about engagement, which means you need to be active 
on the platform.

#firstthingsfirst



#tags



#caveats
• Instagram is fun, but follow your library’s policies.

• When taking pictures of people—especially children—make sure
you have the right to do so. 

• Check your organization’s photo release policy; do waivers need 
to be signed?

• When in doubt, don’t take photos of people’s faces.

• Edit pics to blur out faces. 



#lastthoughts
• Instagram is a useful tool for community development.

• You will attract users by 
• posting dynamic photographs
• actively commenting and liking on others’ posts
• showcasing your community’s Instagram work (reposting, 

commenting, etc.)
• Following and tagging other libraries/businesses/users

• Instagram is not a passive tool. It requires daily attention, but your 
dedication will pay off by building and engaging your community.
• Speed up posting by reusing hashtags saved on your phone
• Collect a series of photos and schedule postings
• Allow teens or patrons you trust to do IG Takeover event(s)





THANK YOU!
for your time

Now let’s 

#dothis!



#create your IG Account
1. Does your library have a FB account already?

• If yes, we will link your new IG to that account
• If no, you can just have an IG presence to start

2. Install Instagram from the App Store (iPhone) or Google Play 
(Android)

3. Create your library’s IG account…follow prompts. You are allowed 
to edit the username if you don’t get it right.
• If you don’t want to link to your personal FB, sign up with 

password, not another account. You can link your library FB 
and IG later.



#create your IG Account



#create your IG Account
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